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	[bookmark: _GoBack]Bank Jago Application is one of the digital bank applications that mostly used in Indonesia. Bank Jago offers various features which eases the users in managing finance digitally. Eventhough it has a high popularity, there are some complaints from the users related to application performance, such as slow login processes, suboptimal service response, limited QRIS functionality, a lack of promotional information, and difficulties in completing transactions. To overcome the existing problems, an integration of the DeLone and McLean model and the Technology Acceptance Model (TAM) is used to determine the factors that influence system success and technology acceptance. The research was conducted among Bank Jago application users who live in Pekanbaru with a sample size of 100 respondents, using a quantitative method with questionnaires spread online and offline to respondents. Data processing was carried out using SmartPLS 4 software with the PLS-SEM method. The results of the research indicate that of the nine hypotheses tested, seven hypotheses were accepted and had a significant positive effect, namely the effect of System Quality, Service Quality, Perceived Usefulness, and Perceived Ease of Use on User Satisfaction, the effect of Perceived Ease of Use and User Satisfaction on Behavioral Intention to Use, and the effect of User Satisfaction on Net Benefit. Meanwhile, the other two hypotheses were rejected because they did not show a significant effect.
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1. INTRODUCTION
Digitalization improvement has given significant effect toward various sectors, including banking sector. The change of citizens’ consume pattern toward the digital-based has compelled the banking industry to undergo a transformation into digital banking services. This transformation enables customers to conduct transactions more rapidly, flexibly, and efficiently without the necessity of visiting physical branch offices [1]. Jago Bank has been transformed from conventional to digital bank. The bank originally operated as PT Bank Artos Indonesia (Bank Artos) since December 14, 1992, and became a publicly listed company in 2016. Its transformation commenced following the acquisition by PT Metamorfosis Ekosistem Indonesia and PT Wealth Track Technology Limited in December 2019. Subsequently, on June 11, 2020, the company officially rebranded as Bank Jago [2]. The Bank Jago application was officially launched in April 2021 with the vision of becoming a leading digital bank in Indonesia and a mission to assist the public in managing finances more easily, securely, and profitably [3]. Led by President Director Arief Harris Tandjung, who possesses over 25 years of experience in the banking sector, the company promotes the development of innovative, user-friendly, and secure financial services oriented toward customer needs. In line with this commitment, Bank Jago offers various features through its application, including 'Pockets' (Kantong) for fund separation, 'Send & Pay' (Kirim & Bayar), e-wallet top-ups, Visa debit cards, and seamless integration with digital ecosystems such as Gojek, Bibit, and Stockbit [4]. Jago Bank is Headquartered in South Jakarta, and operates several branch offices located in Jakarta, Bandung, Tangerang, and Surabaya. As a banking institution licensed and supervised by the Financial Services Authority (OJK) and registered as a member of the Indonesia Deposit Insurance Corporation (LPS), Bank Jago implements multi-layered security systems, including PIN, fingerprint authentication, and facial recognition, to ensure the security of customer data and transactions [5].
Based on the Populix survey which is quoted by GoodStats, Jago Bank stands in the first rank as the most used digital bank application in Indonesia in 2022 with 46% of percentage [6]. In 2024, Jago Bank stands in the second rank as the most used digital bank application in Gen Z with 36% of percentage [7]. This application has also been downloaded more than 10 millions times with 4,5 rates in Play Store.  In the usage, information system always has some problems [8]. This is also happen to Bank Jago, several users have reported various problems regarding the application's usage, such as slow login processes, suboptimal service response, limited QRIS functionality, a lack of promotional information, and difficulties in completing transactions. These conditions indicate underlying issues that potentially affect system success and the level of technology acceptance among users. Consequently, a comprehensive evaluation model is required to measure both information system success and technology adoption effectively.
This research used analysis framework which integrates the success model of information system of the DeLone and McLean Model and the Technology Acceptance Model (TAM). The DeLone and Mclean (1992) is a model used measure the successful of information systems from a user perspective. This model was first introduced by William H. DeLone and Ephraim R. McLean in 1992, comprising six variables: System Quality, Information Quality, Use, User Satisfaction, Individual Impact, and Organizational Impact. Subsequently, in 2003, the model was updated with adjusted variables, namely System Quality, Information Quality, Service Quality, Intention to Use, User Satisfaction, and Net Benefits [9]. The Technology Acceptance Model (TAM), introduced by Davis (1989), is a useful framework used to evaluate the determinants of technology acceptance among users [10]. The level of user acceptance toward information technology is determined by six primary variables: external variables, perceived ease of use, perceived usefulness, attitude toward using, behavioral intention, and actual usage [11]. Over time, TAM has undergone various modifications and simplifications to align with technological advancements, as demonstrated in study [12]. In this study, an integration of the DeLone & McLean and TAM models is employed, incorporating the variables of System Quality, Information Quality, Service Quality, User Satisfaction, and Net Benefits from the DeLone & McLean model, along with Perceived Usefulness, Perceived Ease of Use, and Behavioral Intention to Use from the TAM model.
The previous researches were done by [13] showed that from nine of hypotheses submitted, the results indicate that six hypotheses were accepted. Variables found to have a significant influence on Behavioral Intention include Performance Expectancy, Social Influence, Hedonic Motivation, and Price Value. Furthermore, Habit and Behavioral Intention were also proven to significantly affect Use Behavior. Previous research conducted by [14] found that Perceived Usefulness and Perceived Ease of Use have a significant impact on Attitude Towards Using Technology. However, the Attitude Towards Using Technology variable did not have a direct effect on Actual Use. This indicates that research within the context of Bank Jago remains focused on technology acceptance models. However, attitude towards using technology does not have a direct effect on actual use. This indicates that research within the context of Bank Jago remains focused on technology acceptance models. Meanwhile, research using the integration of the DeLone and McLean model and the Technology Acceptance Model (TAM) shows diverse results. Previous research conducted by [15] revealed that not all inter-variable relationships within the integrated model were significant. Out of twelve proposed hypotheses, six were accepted. Research by [10] obtained results that seven hypotheses were accepted and declared positive and significant, while one hypothesis was rejected because it did not show a significant relationship. Meanwhile, research by [16] demonstrated that all eight correlation paths between variables were significant and accepted in evaluating application success using the TAM and DeLone & McLean models.
Based on the description, this research aims to analyze the success of the Bank Jago application by integrating the DeLone & McLean and Technology Acceptance Model (TAM) to identify the factors influencing system success and technology acceptance.  The results of this research are expected to provide benefits for stakeholders as a consideration in improving platform quality based on user feedback. Furthermore, this study is intended to serve as a reference for future research examining information system success within the digital banking sector.

2. RESEARCH METHODE
	Figure 1, which displays the stages of Research, provides a detailed overview of the phases and actions involved in this research process.
[image: ]
Figure 1. Research Stages

2.1 Problem Identification 
Problem identification is the initial stage in a study, which can be interpreted as an effort to recognize the problems to be examined. The problem identification process was carried out through observations and interviews with Bank Jago application users to identify issues occurring in the use of the application.
2.2 Literature Review
This step involves reviewing various sources of literature, such as books, scientific journals, and previous studies, to establish a strong theoretical foundation, identify research variables and indicators, and develop a conceptual framework that integrates the DeLone & McLean model with the Technology Acceptance Model (TAM). In addition, this process also involves searching various online sources from reputable websites relevant to the research topic.
2.3 Conceptual Model of Research
This study employs the DeLone & McLean model [9] as the primary framework for measuring information system success, which is subsequently integrated with the Technology Acceptance Model (TAM) by incorporating three specific variables from the latter [12]. The integration of the DeLone & McLean and TAM models has been widely adopted in previous literature, such as the studies conducted by [10, 15, 16]. Based on the reviewed literature, the researchers propose a research model comprising eight variables: System Quality, Information Quality, Service Quality, Net Benefit, User Satisfaction, Perceived Ease of Use, Perceived Usefulness, and Behavioral Intention to Use. The proposed research model and the inter-variable relationships constituting hypotheses of this study are illustrated in Figure 2.
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Figure 2. Conceptual Model of Research
There are 9 hypotheses in this study, as follows:
H1: System quality (SQ) influences user satisfaction (US).
H2: Information quality (IQ) influences user satisfaction (US).
H3: Service quality (SEQ) influences user satisfaction (US).
H4: Perceived usefulness (PU) influences user satisfaction (US).
H5: Perceived usefulness (PU) influences behavioral intention to use (BIU).
H6: Perceived ease of use (EOU) influences user satisfaction (US).
H7: Perceived ease of use (EOU) influences behavioral intention to use (BIU).
H8: User satisfaction (US) influences behavioral intention to use (BIU).
H9: User satisfaction (US) influences net benefit (NB).
2.4 Determining the Respondent
The population in this research is all of the users of Bank Jago Application which is located in Pekanbaru. The sample of collecting technique is taken by non-probability sampling with accidental sampling approach, that is a technique of determining sampling by accident, in which the respondents who are encountered by chance and are willing to participate may serve as research samples, provided they meet the predetermined criteria. Data collection was conducted through the distribution of both online and in-person questionnaires to users, ensuring that each respondent is an active user of the Bank Jago application. The sample size was determined using the Lemeshow formula, as the exact population size remains unknown. Based on this calculation, a minimum sample size of 96 respondents was required; however, this study involved a total of 100 respondents.
2.5 Collecting Data
The data for this study were collected using a questionnaire developed based on indicators for each variable within the research model, referencing the integration of the DeLone & McLean and Technology Acceptance Model (TAM). All indicators were adapted from relevant prior research to ensure that each item accurately represents the measured construct. The research instrument consists of 31 indicators, measured using a 5-point Likert scale, ranging from 1 (Strongly Disagree) to 5 (Strongly Agree).
2.6 Data Analysis
The result of Spreaded questionnaire is collected to be done the demographic analysis by using Microsoft Excel 2016 and statistic data analyis with SmartPLS by using PLS-SEM approach. The outer model assessment includes convergent validity, discriminant validity, composite reliability, and Cronbach’s alpha, aimed at testing the validity and reliability of the indicators relative to the latent variables. Subsequently, the inner model was analyzed to assess the relationships among the latent variables within the research model. Hypothesis testing was performed using the bootstrapping technique to determine the significance of the relationships among the variables.

3. RESULT AND ANALYSIS
	The results and analysis section presents the research findings based on questionnaire data obtained from 100 respondents. The data were then analyzed using the PLS-SEM method to obtain the results of outer model and inner model testing, as well as to interpret the relationships among variables scientifically.
3.1 The Result of Rsspondent Analysis Data
This stage was conducted to identify the profile of Bank Jago application users based on the results of the distributed questionnaires, as follows:
Table 1. User Respondent Profile
	[bookmark: _Hlk230238643]Respondent Profile
	Total
	Percentage

	Gender
	
	

	Female
	54
	54%

	Male
	46
	46%

	Age
	
	

	17-25 years
	57
	57%

	26-30 years
	24
	24%

	30-35 years
	13
	13%

	>35 years
	6
	6%

	Occupation

	Student
	32
	32%

	Civil Servant
	18
	18%

	Private Employee
	14
	14%

	Freelancer
	12
	12%

	Entrepreneur
	15
	15%

	Others
	9
	9%

	Duration of Use
	
	

	< 6 months
	15
	15%

	6-12 months
	22
	22%

	1-2 years
	37
	37%

	> 2 years
	26
	26%

	Frequency of Use
	
	

	Almost every day
	21
	21%

	3–4 times a week
	35
	35%

	1–2 times a week
	28
	28%

	2–3 times a week
	12
	12%

	Only once a month
	4
	4%



In Table 1, it is proved that the majority of Bank Jago users are female, accounting for 54 respondents (54%). The majority of users fall within the 17–25 age range, totaling 57 respondents (57%). Regarding occupation, the largest group consists of students, making up 32 respondents (32%). Furthermore, in terms of usage duration, a plurality of respondents have used the application for 1–2 years 37 respondents (37%), with the most frequent usage rate being 3–4 times per week 35 respondents (35%).
3.2 The Result of Outer Model Analysis
Outer model analysis is used to determine the relationship between latent variables and their indicators. The outer model evaluation begins with validity testing, which includes assessing convergent validity through loading factor values and Average Variance Extracted (AVE) values. Discriminant validity is evaluated by examining the cross-loading values. Furthermore, reliability testing is conducted using Cronbach’s alpha and composite reliability values.
3.2.1 Convergent Validity
Convergent validity aims to determine the validity of each relationship between indicators and their latent variables. An indicator is considered to meet convergent validity and be valid if the loading factor (outer loadings) value is greater than 0.7 and the Average Variance Extracted (AVE) value exceeds 0.5 [17].
Table 2. Results of the Convergent Validity Test
	[bookmark: _Hlk229518813]Variabel
	Indikator
	Outer Loading
	AVE

	Behavioral Intention to Use
(BIU) 
	BIU1
	0.941
	0.858

	
	BIU2
	0.906
	

	
	BIU3
	0.931
	

	Perceived Ease Of Use
(EOU) 
	EOU1
	0.854
	0.758

	
	EOU2
	0.880
	

	
	EOU3
	0.858
	

	
	EOU4
	0.891
	

	Information Quality
(IQ) 
	IQ1
	0.831
	0.696

	
	IQ2
	0.824
	

	
	IQ3
	0.841
	

	
	IQ4
	0.845
	

	
	IQ5
	0.830
	

	Net Benefit
(NB) 
	NB1
	0.899
	0.829


	
	NB2
	0.930
	

	
	NB3
	0.925
	

	
	NB4
	0.887
	

	Perceived Usefulness
(PU)
	PU1
	0.882
	0.755


	
	PU2
	0.853
	

	
	PU3
	0.871
	

	Service Quality
(SEQ)
	SEQ1
	0.905
	0.749


	
	SEQ2
	0.815
	

	
	SEQ3
	0.874
	

	System Quality
(SQ)
	SQ1
	0.828
	0.613


	
	SQ2
	0.810
	

	
	SQ3
	0.806
	

	
	SQ4
	0.737
	

	
	SQ5
	0.729
	

	User satisfaction
(US)
	US1
	0.847
	0.769

	
	US2
	0.904
	

	
	US3
	0.901
	

	
	US4
	0.854
	


Based on the data processing results, the loading factor values for all indicators range from 0.729 to 0.941. Every indicator exhibits a loading value above the 0.7 threshold, indicating that all items are valid in measuring their respective latent variables; thus, convergent validity is established. Furthermore, the Average Variance Extracted (AVE) values range from 0.613 to 0.858, demonstrating that each variable exceeds the 0.5 threshold. These results confirm that the convergent validity of the research model is well-satisfied.
3.2.2 Discriminant Validity
[bookmark: _Hlk229388524]Discriminant validity testing aims to determine the extent to which a latent variable has a clear distinction from other latent variables.Discriminant validity can be evaluated through cross loading values, by comparing the correlation value between an indicator and the latent variable it measures against the correlation of that indicator with other latent variables.An indicator is considered to meet the criteria for discriminant validity if it has a higher correlation with its own latent variable compared to other latent variables [18].
Table 3. Results of the Discriminant Validity Test Based on Cross-Loading Values
	 
	BIU
	EOU
	IQ
	NB
	PU
	SEQ
	SQ
	US

	BIU1
	0.941
	0.721
	0.378
	0.579
	0.434
	0.325
	0.454
	0.724

	BIU2
	0.906
	0.719
	0.280
	0.472
	0.404
	0.347
	0.329
	0.606

	BIU3
	0.931
	0.698
	0.406
	0.616
	0.486
	0.398
	0.495
	0.758

	EOU1
	0.661
	0.854
	0.281
	0.353
	0.212
	0.237
	0.351
	0.496

	EOU2
	0.708
	0.880
	0.458
	0.567
	0.448
	0.419
	0.516
	0.658

	EOU3
	0.642
	0.858
	0.451
	0.391
	0.269
	0.337
	0.266
	0.527

	EOU4
	0.661
	0.891
	0.293
	0.407
	0.298
	0.299
	0.425
	0.561

	IQ1
	0.330
	0.389
	0.831
	0.419
	0.305
	0.364
	0.204
	0.393

	IQ2
	0.220
	0.305
	0.824
	0.338
	0.258
	0.389
	0.327
	0.359

	IQ3
	0.382
	0.407
	0.841
	0.481
	0.309
	0.334
	0.342
	0.433

	IQ4
	0.366
	0.345
	0.845
	0.533
	0.395
	0.388
	0.381
	0.471

	IQ5
	0.284
	0.336
	0.830
	0.363
	0.207
	0.424
	0.285
	0.362

	NB1
	0.597
	0.483
	0.425
	0.899
	0.553
	0.469
	0.562
	0.653

	NB2
	0.533
	0.490
	0.525
	0.930
	0.625
	0.564
	0.642
	0.745

	NB3
	0.569
	0.428
	0.435
	0.925
	0.613
	0.481
	0.592
	0.695

	NB4
	0.495
	0.412
	0.510
	0.887
	0.646
	0.476
	0.509
	0.618

	PU1
	0.372
	0.232
	0.296
	0.584
	0.882
	0.459
	0.349
	0.523

	PU2
	0.470
	0.312
	0.323
	0.628
	0.853
	0.292
	0.322
	0.524

	PU3
	0.396
	0.388
	0.318
	0.525
	0.871
	0.374
	0.311
	0.520

	SEQ1
	0.373
	0.337
	0.447
	0.493
	0.415
	0.905
	0.354
	0.576

	SEQ2
	0.245
	0.252
	0.307
	0.404
	0.244
	0.815
	0.442
	0.490

	SEQ3
	0.374
	0.381
	0.413
	0.522
	0.443
	0.874
	0.351
	0.529

	SQ1
	0.385
	0.389
	0.304
	0.505
	0.312
	0.425
	0.828
	0.594

	SQ2
	0.391
	0.301
	0.268
	0.476
	0.342
	0.283
	0.810
	0.491

	SQ3
	0.324
	0.347
	0.337
	0.482
	0.306
	0.440
	0.806
	0.582

	SQ4
	0.387
	0.383
	0.319
	0.520
	0.279
	0.263
	0.737
	0.577

	SQ5
	0.322
	0.344
	0.216
	0.503
	0.233
	0.285
	0.729
	0.490

	US1
	0.682
	0.560
	0.366
	0.581
	0.457
	0.508
	0.569
	0.847

	US2
	0.671
	0.543
	0.395
	0.732
	0.600
	0.537
	0.650
	0.904

	US3
	0.645
	0.595
	0.472
	0.686
	0.567
	0.539
	0.668
	0.901

	US4
	0.648
	0.577
	0.482
	0.612
	0.478
	0.578
	0.573
	0.854


Table 3. Based on the testing results in Table 3, the discriminant validity values indicate that the discriminant validity criteria have been met. This is shown by the cross loading value of each indicator being higher for its own latent variable compared to other latent variables.
3.2.3 Reliability Test
[bookmark: _Hlk229388701]Reliability testing aims to determine the extent to which a research instrument is able to produce consistent measurement results. The results of reliability testing can be seen through the values of Cronbach’s Alpha and Composite Reliability. A variable is considered reliable if it has a Cronbach’s Alpha and Composite Reliability value above 0.7 to meet the reliability criteria [19]. 
Table 4. Reliability Test Results
	Variable
	Cronbach's alpha
	Composite reliability 

	BIU
	0.917
	0.948

	EOU
	0.894
	0.926

	IQ
	0.891
	0.920

	NB
	0.931
	0.951

	PU
	0.838
	0.902

	SEQ
	0.832
	0.899

	SQ
	0.842
	0.888

	US
	0.899
	0.930


The reliability test results presented in Table 4 show that all variables in this study have met the reliability criteria. This is indicated by the Cronbach’s Alpha and Composite Reliability values, each of which is above 0.7. Thus, it can be concluded that the research instrument has a good level of consistency and is reliable.
3.3 The Result Analysis of Inner Model
	In the structural model analysis stage (inner model), testing was conducted using the bootstrapping technique in SmartPLS. This testing aims to analyze the relationships among construct variables. The stages in inner model testing include path coefficient testing, R-Square (R²) values, and T-Statistic values [20].
3.3.1 R-Square
R-Square is a test aimed to measure the extent of the influence of independent variables on the dependent variable. The standard for interpreting R-Square values is: 0.67 is categorized as strong, 0.33 as moderate, and less than 0.19 indicates a weak level of variance [21].
Table 5. R-Square Test Results
	Variable
	R-square

	Behavioral Intention to Use
	0.697

	Net Benefit
	0.553

	User satisfaction
	0.739


Based on the R-Square test results, the variables Behavioral Intention to Use and User Satisfaction fall into the strong category. Meanwhile, the Net Benefit variable falls into the moderate category. Thus, it can be concluded that this research model has a good ability to explain the latent variables.
3.3.2 Path Coefficients
Path coefficient is used to examine the direction and strength of the relationship between constructs. Its value ranges from +1 to −1, where values closer to 0 indicate a weak influence, and values closer to 1 indicate a strong influence [22].
Table 6. Results of the Path Coefficient Test
	[bookmark: _Hlk229006222]Variable
	Path Coefficient

	SQ  US
	0.365

	IQ  US
	0.036

	SEQ  US
	0.222

	PU  US
	0.251

	PU  BIU
	0.061

	EOU  US
	0.294

	H7: EOU  BIU
	0.486

	H8: US  BIU
	0.402

	H9: US  NB
	0.747


Based on the path coefficient test results, all relationships between variables in the research model show a positive direction with varying levels of strength. The strongest relationship is shown by the influence of User Satisfaction on Net Benefit. Thus, all variables in the model have a positive influence on the other variables.
3.3.3 T-statistic Test
T-statistic testing was conducted using the bootstrapping method to test the hypotheses. The testing was carried out by comparing the T-statistic value with the T-table value and by examining the P-value. At a significance level of α = 5% (0.05) with a 95% confidence level, the T-table value used is 1.96. A hypothesis is considered accepted if it has a T-statistic value greater than 1.96 and a P-value less than 0.05. In addition to determining whether a hypothesis is accepted or rejected, this testing is also used to determine the significance of the relationships between variables in the research model [23].
Table 7. Results of the T-statistic Test
	Hypothesis
	T-statistics
	P-values
	Description

	H1: SQ  US
	6.431
	0.000
	Accepted

	H2: IQ  US
	0.545
	0.586
	Rejected

	H3: SEQ  US
	3.209
	0.001
	Accepted

	H4: PU  US
	3.710
	0.000
	Accepted

	H5: PU  BIU
	0.820
	0.412
	Rejected

	H6: EOU  US
	5.534
	0.000
	Accepted

	H7: EOU  BIU
	7.696
	0.000
	Accepted

	H8: US  BIU
	4.795
	0.000
	Accepted

	H9: US  NB
	9.293
	0.000
	Accepted



3.4 The Discussion of Research Result
Based on the SmartPLS test results using the bootstrapping method in Table 7, the following is an explanation of the relationships between variables in the research model that have been tested. 
H1: System quality (SQ) influences user satisfaction (US).
H1 obtained a path coefficient value of 0.365, a T-statistic value of 6.431, and a P-value of 0.000. These results indicate that System Quality has a positive and significant effect on User Satisfaction, thus H1 is accepted. Accordingly, System Quality in the Bank Jago application plays an important role in enhancing User Satisfaction. This indicates that aspects such as system reliability, ease of navigation, response speed, and application stability are directly able to increase the level of user satisfaction in using Bank Jago services.
H2: Information quality (IQ) influences User satisfaction (US)
H2 shows a path coefficient of 0.036, a T-statistic of 0.545, and a P-value of 0.586. These results indicate that Information Quality does not significantly influence User Satisfaction, thus H2 is rejected. This means that the quality of information provided by the Bank Jago application has not been proven to have a significant influence on user satisfaction. Although the information displayed in the application is available, this factor is not a major determinant in shaping user satisfaction.
H3: Service Quality (SEQ) influences User satisfaction (US)
H3 obtained a path coefficient value of 0.222, a T-statistic value of 3.209, and a P-value of 0.001. These results indicate that Service Quality has a positive and significant effect on User Satisfaction therefore, H3 is accepted. This condition shows that the service quality of the Bank Jago application is able to increase user satisfaction. Responsive service support, friendly service, and the ease with which users can obtain assistance from Bank Jago contribute significantly to improving the level of user satisfaction with the application.
H4: Perceived Usefulness (PU) influences User satisfaction (US)
H4 showed a path coefficient value of 0.251, a T-statistic value of 3.710, and a P-value of 0.000. These results indicate that Perceived Usefulness has a positive and significant effect on User Satisfaction, so H4 is accepted. This indicates that the perceived usefulness felt by Bank Jago application users plays a role in increasing user satisfaction. The greater the perceived benefits, such as ease of transactions, effectiveness of application use, and time efficiency in conducting financial activities, the higher the level of user satisfaction with the application.
H5: Perceived Usefulness (PU) influences Behavioral Intention to Use (BIU)
H5 showed a path coefficient value of 0.061, a T-statistic value of 0.820, and a P-value of 0.412. These results indicate that Perceived Usefulness does not have a significant effect on Behavioral Intention to Use, thus H5 is rejected. Furthermore, perceived usefulness in the Bank Jago application has not been able to drive users’ intention to continue using the application. Although users feel that the application provides benefits, this factor is not yet a primary determinant in shaping the intention to use the application.
H6: Perceived Ease of Use (EOU) influences User satisfaction (US)
H6 obtained a path coefficient value of 0.294, a T-statistic value of 5.534, and a P-value of 0.000. These results indicate that Perceived Ease of Use has a positive and significant effect on User Satisfaction, thus H6 is accepted. This means that the ease of use of the Bank Jago application plays a role in increasing user satisfaction. The easier the application is to use, in terms of feature navigation, intuitive interface, and simple transaction processes, the higher the level of user satisfaction.
H7: Perceived Ease of Use (EOU) influences Behavioral Intention to Use (BIU)
H7 showed a path coefficient value of 0.486, a T-statistic value of 7.696, and a P-value of 0.000. These results indicate that Perceived Ease of Use has a positive and significant effect on Behavioral Intention to Use, thus H7 is accepted. This indicates that the easier the Bank Jago application is to use, the greater the users’ intention to continue using the application. Ease of use, such as a clear interface, simple navigation, and practical transaction processes, can increase users’ interest in using the application.
H8: User satisfaction (US) influences Behavioral Intention to Use (BIU)
H8 yielded a path coefficient value of 0.402, a T-statistic value of 4.795, and a P-value of 0.000. These results indicate that User Satisfaction has a positive and significant effect on Behavioral Intention to Use, thus H8 is accepted. Furthermore, the higher the level of user satisfaction with the Bank Jago application, the greater the users’ intention to continue using the application. Satisfaction derived from ease of use, service quality, and the benefits of the application can encourage users to continue using the application on an ongoing basis.
H9: User satisfaction (US) influences Net Benefit (NB)
H9 indicated a path coefficient value of 0.747, a T-statistic value of 9.293, and a P-value of 0.000. These results indicate that User Satisfaction has a positive and significant effect on Net Benefit, thus H9 is accepted. Furthermore, the higher the user satisfaction with the Bank Jago application, the greater the net benefit perceived by users. These benefits can include efficiency in conducting transactions, ease of access to services, and increased user trust in the application.

4. CONCLUSION
[bookmark: _Hlk229389352]	Based on the analysis results regarding the success of using the Bank Jago application using the integration of the DeLone and McLean model and the Technology Acceptance Model (TAM), it can be concluded that the success of using the Bank Jago application is influenced by several factors in the research model. Out of the nine hypotheses tested, seven hypotheses were accepted because they showed significant effects with T-statistic values above 1.96 and P-value values below 0.05, namely H1, H3, H4, H6, H7, H8, and H9. Meanwhile, H2 and H5 were rejected because they did not meet the hypothesis testing criteria. This indicates that information quality and perceived usefulness have not become the main factors influencing user satisfaction and the intention to continuously use the Bank Jago application. The path coefficient test results showed that the most influential relationship in this study was between User Satisfaction and Net Benefit, with a value of 0.747. This indicates that the higher the level of user satisfaction, the greater the benefits perceived by users in using the Bank Jago application. 
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